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1. The Booming Wellness Industry
The wellness market is expanding at an unprecedented rate.
e U.S. wellness spending hit $480 billion in 2023 and is projected to reach $9 trillion by 2028.
e On average, Americans spend over $6,000 per year on wellness, with 82% considering it a
top priority.
e 50% of U.S. consumers prioritize wellness daily—up from 42% in 2020—reflecting a growing
commitment to health-conscious lifestyles.

2. Rising Demand for Personalization
Consumers increasingly expect wellness solutions tailored to their unique needs.

o Women and minority groups seek personalized health and wellness products that reflect
their specific preferences.

o Brands offering customized services—such as DNA-based nutrition plans and adaptive
fitness programs—are gaining a competitive edge.

3. Self-Directed Healthcare on the Rise

Younger generations are bypassing traditional healthcare models, turning to technology and online
communities to manage their health.

e Many individuals rely on social media, online forums, and data-driven insights to self-
prescribe wellness solutions.

e Thereisincreased interest in longevity research, functional medicine, and biohacking is
surging, fueled by dissatisfaction with conventional healthcare.

e 72% of women now use social networks, reviews, or influencers to find healthcare
providers.

4. The Social Fithness Boom
Fitness is becoming more community-driven, with people seeking connection and motivation
through group activities.
e Clubs, online forums, and influencer-led fitness communities are redefining how people
stay active.
e Participation in run clubs grew by 59% in 2024, with 58% of respondents reporting they
made new friends through fitness groups.



5. Growth in Telehealth & Remote Wellhess
Hybrid healthcare models blending in-person and digital experiences are becoming the new norm.

¢ Consumers increasingly prefer in-person care supplemented by telehealth, text
consultations, and virtual visits.

o 64% of consumers use wellness apps daily, while nearly 70% engage in online fitness and
health services.

o 45% of individuals plan to increase their spending on app-based health services, signaling
growing trust in digital healthcare.

6. Surge in Sports & Performance Interest

Sports and athletic performance are gaining momentum, driven by global events and youth
participation.

e Interestin women’s athletics and youth sports continues to rise, fostering greater
community engagement.

e Upcoming events like the 2026 World Cup and 2028 Olympics are expected to further boost
nationalinterest in sports performance and wellness.

7. An Aging Population Drives New Solutions

The world’s aging population is creating a surge in demand for senior-focused health and wellness
services.

e By 2050, nearly two-thirds of the global population will be over 65, placing significant
pressure on healthcare systems.

e The global aging economy is projected to reach $27 trillion by 2025, driving innovation in
age-specific wellness products and services.

8. Technological Advancements Fueling Innovation
Breakthroughs in Al, no-code tools, and computing are transforming the wellness industry.
e These technologies are lowering costs and making it easier for entrepreneurs to launch
niche wellness startups.

e Asaresult, consumers benefit from highly personalized and crafted wellness experiences,
from Al-powered health coaches to adaptive fithess plans.

Summary

Going forward, the wellness industry will be defined by personalization, technology, and
community-driven experiences. As consumers take a more active role in their health, brands that
prioritize innovation, inclusivity, and accessibility will thrive.



